O.A.E.A.
ENA.Z. MAGHTEIAZ EAEYZINAZ — YITAAAHAOI AIOIKHTIKQN KAOHKONTQN
AIATQONIZMA B’ TETPAMHNOY 2TO MAOGHMA «AOTIZTIKA OYAAA»

No &nuwoupynbel 10 mapakatw ¢UANO epyaciag, va popdomoinbolv tTa
TIEPLEXOUEVA, VO YIVOUV Ol OMOLTOUHEVEG TIPALEL Kal va SnuioupynBel ouyKpLTKO
Saypappo Ec66wv/EESSwY yila kaBe puAva (amod lav éwg Auvy).
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1 2009 Jan Feb Mar Apr May Jun Jul Aug
_2 |INCOME
i Direct sales 120000 120000 120000 120000 120000 120000 120000 120000
L Channel sales 24000 6000 6000 6000 6000 6000 6000 6000
_5_ OEM sales 43000 43000 43000 43000 43000 43000 43000 43000
_6_ Royalties 35000 35000 35000 35000 35000 35000 35000 35000
L Total income 222000 204000 204000 204000 204000 204000 204000 204000
8
9 | EXPENSES
10 | Staff 90000 90000 90000 90000 90000 20000 90000 90000
11 | Building 15000 15000 15000 15000 15000 15000 15000 15000
12 | Advertising 30000 30000 30000 30000 30000 30000 30000 30000
13 | Professional 5000 5000 5000 5000 5000 5000 5000 5000
1_4l Subscriptions 3000 3000 3000 3000 3000 3000 3000 3000
15 | Other 4500 4500 4500 4500 4500 4500 4500 4500
16 | GROSS PROFI 74500 56500 56500 56500 56500 56500 56500 56500
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